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THE LATEST ON THE ART AND
CRAFT OF CINEMATOGRAPHY



THE PREMIER PUBLICATION FOR
FILM AND DIGITAL PRODUCTIONS

The mission of ICG Magazine is to create a greater
awareness of the art and craft of cinematography for
film and digital productions. Our publication
achieves this through the technical and artistic ex-
pertise of the members of the International Cine-
matographers Guild - a dedicated group of artists
and craftspeople who have garnered prestigious
awards for their talent.

Since its inception in 1929, ICG Magazine has show-
cased the latest feature films, television shows,
music videos, commercials and documentaries.

We take pride in keeping our readers up to date on
the latest trends in the industry.

In addition, ICG Magazine incorporates a wide
range of editorial for specific job categories in re-
lation to cinematography and defines the tools and
technology necessary for advancement in the field.

Our readership consists of the membership of the In-
ternational Cinematographers Guild, as well as di-
rectors, producers, gaffers, grips, film students and a
wide range of industry professionals.

MISSION STATEMENT

CIRCULATION 20000



2008 EDITORIAL CALENDAR

BONUS DISTRIBUTION
Palm Springs Film Festival, Slamdance Film

Festival, Sundance Film Festival, ICG Monthly
Screening, ICG Academy Screening Series

FEBRUARY
THE LENS ISSUE

ASC Lifetime Achievement Winners
Camerimage Film Festival REPORT

New Lenses

JANUARY
THE HD ISSUE
HD CAMERA REVIEWs

CaPTURING HD
4K UPDATE

MARCH
The Lighting Issue

BONUS DISTRIBUTION
HD Expo, South by Southwest, ICG Monthly 

Screening, ICG LA Lighting Workshop

BONUS DISTRIBUTION
Berlin Intl. Film Festival, Boulder Intl. 
Film Festival, Miami Intl. Film Festival, 

ICG Monthly Screening

New Lighting Products
LED Lighting

Masters of Lighting Roundtable

APRIL
THE SUNDANCE ISSUE
Sundance Film Festival Report

Publicist Awards
Academy Awards for Cinematography

BONUS DISTRIBUTION
NAB (LAS VEGAS), Newport Beach Film Festival,

Tribeca Film Festival, San Francisco Intl.
Film Festival, ICG Monthly Screening

JULY
THE MOVING CAMERA ISSUE

Cine Gear Expo Report
New Heads, Dollies and Cranes

Under The Influence
(DPs Discuss Their Influences)

BONUS DISTRIBUTION
DV Expo East

ICG Monthly Screening

OCTOBER
THE SHORT FORM ISSUE

INNOVATIVE Music Videos
Spotlight on Short Films

Commercial Production Update

BONUS DISTRIBUTION
Hollywood Film Festival, LDI Show,

Mill Valley Film Festival, BFI London Film
Festival, ICG Monthly Screening

NOVEMBER
THE DOCUMENTARY ISSUE

Documentary Cinematography
The IDA Awards

Cinema Verite Techniques

BONUS DISTRIBUTION
American Film Market, DV Expo West, HD Expo,
AFI Fest, Camerimage, ICG Monthly Screening,

ICG Academy Screening Series

SEPTEMBER
THE IMAGE ISSUE
Still Photography

Spotlight On Publicity
New Digital SLR Cameras

BONUS DISTRIBUTION
Cinec, IBC, 

ICG NY Lighting Workshop,
ICG Monthly Screening

AUGUST
THE FX ISSUE

VFX Visionaries
Lighting for Green Screen
Specialty Cinematography

BONUS DISTRIBUTION
Toronto Film Festival,

SIGGRAPH, ICG Monthly Screening,
ICG EMERGING CINEMATOGRAPHER AWARDS

DECEMBER
THE INDIE ISSUE
Indie DP Roundtable
Film School Profiles

Mini HD Camera Shoot Out

BONUS DISTRIBUTION
Slamdance Film Festival, Sundance Film 

Festival, ICG Monthly Screening,
ICG Academy Screening Series

MAY
The New Technology Issue

NAB Report
D-Cinema Update

Films on the Web & Digital Downloads

BONUS DISTRIBUTION
Cine Gear Expo, Seattle Film Festival,

ICG Monthly Screening

JUNE
THE POST ISSUE

Post Production Tools
Indie Post

New Photochemical Processes

BONUS DISTRIBUTION
Cine Gear Expo, LA Film Festival,

ICG Monthly Screening

Indie Film Corner: Profiling the latest tools and trends in independEnt film Tips &
Tools: A look at new products & technologies Crew Views: Profiles of working members
Clip Art: Music Videos, Commercials & Short Films Masters Series: A tribute to
legendary ICG members Production Credits: Crew lists for upcoming productions 

Feature and Television: Current Feature & TV articles

REGULAR DEPARTMENTS AND FEATURES



Cinematographers
Camera Operators
Still Photographers
Video Controllers
Camera Assistants
Indie Filmmakers
Documentary Filmmakers
Animators
Motion Control Operators
Optical Operators
News Photojournalists
Sports Photographers
Scanner Operators
Digital Imaging Technicians
Lighting Designers
Lighting Consultants
Lighting Directors
Editors

Key Grips
Gaffers
Lighting Technicians
Motion Picture Studio Executives
Product & Manufacturing Companies
Production Companies
Talent Agencies
UPMs
Publicists
Directors
Television Stations
I.A.T.S.E. Unions in the US & Canada
Cinema Schools
Visual Effects Supervisors
Art Directors
Productor Designers
Writers

WWW.ICGMAGAZINE.COM
is our online resource that showcas-
es current and upcoming editorial.
The website also offers exclusive

content such as up-to-the-minute
product releases, back issues, an
advertising index and much more.

PUBLISHED SINCE 1929!

ADVERTISING REPRESENTATIVES
WEST COAST & CANADA

McCARTHY & ASSOCIATES, INC.
John P. McCarthy
Tel: 818.706.8066
Fax: 818.706.8326
Email: johnmccarthy1@sbcglobal.net

Peter McCarthy
Tel: 805.241.6710
Email: petermccarthy@verizon.net

Sharon Rombeau
Tel: 818.762.6020
Email: sharonrombeau@hotmail.com

EAST COAST & EUROPE

TREROTOLI & ASSOCIATES, INC.
Michael P. Trerotoli
Amy M. Trerotoli
Tel: 561.637.8707
Fax: 561.637.8779
Email: trerotoli@aol.com

WHO READS ICG MAGAZINE?



GENERAL BLACK & WHITE 
ADVERTISING RATES
SIZE 1X 3X 4X 6X 12X
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2 Page Spread

1 Page

2/3 Page
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1/6 Page

Firm contracts received for 6 or more insertions will be
protected at these rates for 1 year. (Companies with
contracts of 6 or more insertions can also have their
web addresses linked from the ICG website at no addi-
tional charge).

PREMIUM POSITION
(BLACK & WHITE OR COLOR)

COVER 2 AND PAGE 3 SPREAD 20% ADDITIONAL
COVER 3 15% ADDITIONAL
COVER 4 40% ADDITIONAL
Any requested position 10% ADDITIONAL
(other than PREMIUM)

INSERTS:
Rates and information available upon request.

PAGE TRIM SIZE:
8.5” X 11”

PUBLICATION DATE: 
1st of dated month. 

CLOSING DATE FOR SPACE RESERVATION:
See 2008 ICG Editorial Calendar. 

DEADLINE FOR ARTWORK:
See 2008 ICG Editorial Calendar.

ICG Magazine cannot be held responsible for the quali-
ty of reproduction when specifications are not adhered
to or when material arrives after deadline date.
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1/6 PAGE
VERTICAL

1/6 PAGE
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MECHANICAL REQUIREMENTS
(Trim Size: 8.5”x11”)
2 PAGE SPREAD (Includes 0.125” bleed) 17.25 X 11.25
FULL PAGE BLEED (Includes 0.125” bleed) 8.75 X 11.25
FULL PAGE 7 X 9.75
2/3 PAGE 4.625 X 9.75
1/2 PAGE HORIZONTAL 7 X 4.625
1/3 PAGE SQUARE 4.625 X 4.875
1/3 PAGE HORIZONTAL 7 X 3
1/3 PAGE VERTICAL 2.25 X 9.75
1/6 PAGE HORIZONTAL 4.625 X 2.25
1/6 PAGE VERTICAL 2.25 X 4.625

ADVERTISING

DIGITAL FILE REQUIREMENTS:
ICG Magazine ONLY accepts high resolution, print ready
PDF files, unless otherwise agreed beforehand. 

When exporting to PDF, make sure that all fonts are
embedded or outlined. Images must be set to either
keep their resolution or downsample to 300 dpi and
should be given either high quality compression or
preferably, no compression at all. 

If available use PDF/x-1a settings to create the PDF.

To ensure accurate font/image reproduction, artwork
should NOT be submitted as QuarkXPress files, InDesign
files, Photoshop files, Illustrator files, or any format where
text or images are still linked to auxiliary files. 

PREPARING FILES: All files must be in Grayscale or CMYK
color mode at 300 dpi. Bitmaps should be saved at 900 dpi.

PROOFS: For precise color matching, files must be accom-
panied by full color proofs with color bars.

DELIVERY:

Mail: Send CD/DVDs and proofs to:

ICG Magazine
7755 Sunset Blvd
Hollywood, CA 90046

Email: Up to 10mb files can be emailed to:

teresa@icgmagazine.com

FTP: Use a regular FTP program to log in - this is not a browser
based FTP site. 

ftp: biz24.inmotionhosting.com
username: files@icgmagazine.com
password: files

When files have completed uploading please send a confirma-
tion note to teresa@icgmagazine.com 

ADVERTISING AT WWW.ICGMAGAZINE.COM
Please contact your Advertising Representative for rates.

BANNER SIZES:
Horizontal banner 461 x 60 pixels
Vertical Banner 160 x 240 pixels
Horizontal Button 160 x 90 pixels
Square Button 160 x 160 pixels
Vertical Button 160 x 200 pixels
Skyscraper 160 x 600 pixels

Submit files in JPEG, GIF or GIF animation format no larger
than 40kb. Note: Flash files cannot be accomodated. 

The publisher reserves the right to refuse any advertisement




